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CHAPTERZ  Analyzing and Writing Arguments

for urban farming and systematic planning are lacking in
cities have outlawed agriculture and others consider it
unimportant. Here are two issue questions related to urban farming: Can
urban farming meet the world’s growing need for food? What are the most

2 Notice how each question can

effective ways to encourage urban farming
be answered with different claims that would lead to different arguments.

farming, support
many cities. Some

Claims

Issue Questions

Urban farming cannot contribute
substantially to feeding the world’s

growing population.

Can urban farming meet the
world’s growing need for food?

Urban farming can bea partial
solution in feeding the world's

growing population.

Urban farming can be a main
solution in feeding the world’s

growing population.

What are the most effective in order for urban farming to suc-
ceed, the rate of growth for cities

ways to encourage urban
farming? must be slowed by helping people
continue living in more rural areas.

in order to promote urban gardening

as a source of food, city planners and
oliticians must set aside land in cit-

ies for urban gardening.

To encourage urban farming, all new
city buildings should be designed for
roof-top gardens.

rhetorically means to think in terms of who

is arguing and who cares—in other words, who are the stakeholders, or
people who have investments in the answers to these questions. Issue ques-
claims when people who care about them—stakeholders—

tions become

decide to take a stand on them. The stakeholders in any argument include
the people who are motivated to write about the issues and the people al-
fected by the issues. The following stakeholders are people who have stakes

in the arguments about urban farming:

. city dwellers who stand to benefit from growing

ing locally produced food
« environmentalists who want to preserve the environment b

wisely

To think about arguments

their own food or buy-

y using it
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« urban planners who could help make this farming possible
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ty residents buying | A HvF
« politicians who make city laws ying land and buildings in cities
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ring the environment, workers and communities.

severely endange
Pollution created by irresponsible e-waste processing can also come
back to haunt those in the exporting countries as well in the form of air

pollution fallout via long-range transport.
The world faces an e-waste crisis because of the following factors:
. Huge volumecs: The dual forces of rapid obsolescence of elec-

tronic gadgetry combined with astronomically purgeoning use

have created mountains of e-waste—the largest growing waste

stream our economy produces.

. Toxic design: Electronic equipment contains some of the most

toxic substances known: mercury, lead, cadmium, arsenic, be-
lium, and prominated flame retardants, among others. Thus,

when this equipment becomes waste, it is toxic waste. When

purned, even worse toxins can be formed such as dioxins and

polycyclic aromatic hydrocarbons that can cause Cancer and
pirth defects. Until recently, far too little emphasis has been
placed by manufacturers on eliminating toxic materials.

. TPoor design and complexity: E-waste is full of many dif-
ferent materials (such as multiple kinds of metais, plastics, and
chemicals) that are mixed, bolted, screwed, snapped, glued, of
soldered together. This makes separation for recycling difficult.
Further, little attention has been paid to designing equipment
for recycling. Therefore, recycling either requires intensive labor
or sophisticated and costly technologies.

. No financial incentive to recycle: There's usually not
enough value in most electronic waste to cover the costs of re-
sponsibly managing it in developed countries unless laws re-
quire such management as a service industry. For this reason it is
exported to countries where workers are paid low Wages and the
infrastructure and legal framework are too weak to protect the
environment, workers and communities.

Recusc abuse: sending equipment and parts for reuse—an im-

portant solution—can easily be abused by falsely labeling scrap

as reusable or repairable equipment. Often this sreusable” equip-
ment ends up getting dumped in countries lacking any infra-
structure to properly manage it.

. Policy of “frec trade in toxic waste”: In the U.S. and Can-
ada, the laws governing export of trade in hazardous electronic
waste are tragically inadequate, and thus these two countries aré
the primary sources of the global crisis. The U.S. is the only de-
veloped country in the world that has failed to ratify the 1989
Basel Convention, an international treaty controlling trade
in hazardous waste from richer to pooref countries. In 1995
that treaty adopted full ban on exports from rich to poorer
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of ‘reuse’ and ‘bridging the digital divide.” Images of men, women, and
children burning tons of toxic circuit boards, wires, and plastic parts
exposed the fast-cheap-and-dirty side of our consumption of computess,
televisions, faxes, printers, etc. Furthermore, BAN analyzed hard drives
from exported computers collected in Africa and found massive amounts
of private data freely available for criminal exploitation. We have also
discovered that when U.S. prisoners are used as cheap labor, they are
exposed to these poisons as well. The Federal Prison Industries’ UNICOR,
which processes much of the e-waste in the U.S., is now the focus of
a Department of Justice investigation for the toxic exposures prisoners
suffer, Finally as much as 87 perce

nt of discarded toxic e-waste is simply
dumped in municipal landfills or incinerators, ill equipped to contain or
destroy such toxic waste.

Unfortunately this gr

toxic trade is the norm int
all too commonplace for recyclers and even ¢
aided by the inadequate or non-existent policies of the Canadian and

U.S. governments, to leave the dirty and dangerous work of managing
our toxic waste 10 the poorest of the poor in developing countries. The
resulting environmental hazards and social injustice ravage the land and
people in these developing nations. Furthermore, these poisons come
pack to our shores and into our bodies via long-range air and ocean

pollution, toxic imports, and contaminated food.

ossly irresponsible waste mismanagement and

he North American recycling industry. Itis still
jectronics manufacturets,

GOVERNMENT FAILURE: EXTERNALIZING
OUR TOXIC IMPACTS
uropean Union, the

To date, unlike the 27 me
have failed to create legislation providing

United States and Canada
a national system to finance and responsibly deal with toxic e-waste.
Instead, an e-waste anarchy is sanctioned, where we can exploit

the cheap and dirty ‘solutions’ that ‘externalize’ {(or pass on) the
real toxic impacts and their costs to others—poot communities in
developing countries, disempowared prisoners in this country, Of
local municipalities and taxpayers who suffer from this material
getting dumped in local landfills or incinerated, polluting soil, air and
water. Further, the 1.S. and Canada have failed to ratify of properly
implement the Basel Convention that prescribes international rules 10

prevent such toxic waste trade.
U.S. Congress’ watchdog agency, the Government Accountability

Office (GAO), recently published a reportt entitled, “Electronic Waste:
EPA Needs to Better Control Harmful U.S. Exports through Strongef
Enforcement and More Comprehensive Regulation.” The GAO report
describes, in no uncertain terms, the complete inadequacy of legislation
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Assumptions in Argument

Besides claims and reasons, there are other parts of arguments to consider
when thinking of arguments rhetorically. In addition to choosing audience-
based reasons related to the beliefs, values, and interests of their intended
audience, writers should think out the assumptions behind their reasons
and determine if the audience shares these assumptions. You can think of
assumptions as the principles behind the reasons. These principles are usu-
ally connected to values (for example, priority on convenience, low costs,
environmental protection, human rights, humane treatment of animals, free
speech, and so forth). Does the audience share the writer's values? If yes and
if these principles are acceptable to the audience, then the reasons will seem
good and logical and will function as strong justification for the claim.

Example of a claim and reason: We should have mandatory labeling
stating the country of origin for all imported foods because such label-
ing would improve the monitoring of food safety in the global food
system.

Assumption/principle: Monitoring food safety in the global food sys-
tem is important and beneficial.

Assumptions may be buried inside the argument or overtly discussed. Think-
ing out these assumptions and figuring out if they, too, need to be argued and
supported often makes the difference between a successful argument and an

unpersuasive one. [n the following examples, the rationale explains possible

problems with the argument that might emerge related to the assumptions
behind the reasons.

Audience: University administration considering getting rid of vending
machines with bottled water.

Claim: Universities and college students should continue to purchase bottled
water.

Audience-Based Reasons Thinking Out Assumptions

Because bottled water conve- Assumption 1: Convenience for busy stu-
niently fits students’ on-the- dents is a high priority for the university.
go schedules

Because students think that Assumption 2: Providing products that
bottled water tastes better

appeal to students’ tastes is important to
than tap water the university.

Rationale: If the university administration
does not value student convenience and
satisfaction above other things, then the
reasons will not be workable, or the writer

will need to justify the assumptions as well
--_-———_

as support the reasons.
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water on campus.

for athletic teams.

Audience-Based Reasons

Because bottled water provides an
ever-ready beverage that athletes
especially need while engaged in
strenuous physical activity

Because bottled water comes with
good financial deals between the com-

anies and universities purchasing
bottled water in bulk

ment to global sustainability

Claim: College students should
Audience-Based Reasons

Because the bottled water industry
is producing tons of plastics that are

Because bottled water is often less
healthful and safe than publicly regu-
lated tap water

Aundience: University administration considering reducing the use of bottled

Claim: College athletic departments should continue to purchase bottled water

Thinking Out Assumptions

Audience: Residence halls exploring ways {0 promote the un

not continue to purchase bottled watet.

damaging the environment worldwide

Assumption 1: Conveniently
meeting the physical needs of

university athletes is important to
the university.

Assumption 2: Saving money is
important to the university.

Rationale: If the needs of
university athletes and the finances
of the university are not top priori-
ties, then other reasons would be
more persuasive, or these reasons
will require justification and sup-
porting evidence.

jversity's commit-

Thinking Out Assumptions

Assumption 1: Producing tons
of plastic and damaging the
environment are undesirable
consequences.

Assumption 2: Choosing the
most healthful and safe water is
important.

Rationale: Most likely the au-
dience would agree that these
consequences are negative. This
argument, then, would concentraté
on establishing exactly how bottle
water’s tons of plastic hurt the
environment, and on how bottled
water is unsafe and unheaithful,
not on whether these effects an
qualities are bad.

A Brief Introduction to Argument 25

When you anal
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Y

Accuracy: i
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lpd.Chal'd Fu on ex ns these e ok Teachin A
- lkers lains these criteria i
P ria in more detail in his bo
chi g the Ar
gu-

Ment in Writin
g (Urbana, IL: Natio
, IL: nal Council of Teach
ers of English, 1996)
) , 44-50,
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dand
o : in the arguments you rea
. R criteria to evidence in iveness of the
Applying tl:\::;\S’:frzu.lmem:s will help you assess tg;::ff;::r; is the evi-
later 10 Y:) uf[‘ﬁe key rhetorical question, though, IS
argumen 5.

idence is also
n argument, eV
fa? ith the other parts ofa . ; ends
dence persuasive? As w“}:mdience considers persuasive evidence dep

ical in that whatan cceed with their au-
rhesorlczll lr:,ﬂ':nterests, and beliefs. Arguments tb:t:; s we saw in the
czln its v igzh,l de appropriate audience-‘li)ased e‘& : p dit'ional subarguments
iences . eed to crea f
_24, writers may o . ther parts O
e o fzt‘ﬁzirz:ssimptions with evidence; in other words, othe? P
to suppor

g

ive.
argument persuasw

Responses L0 Alternative Views

i ition of al-
i t's recognition O
ument is the write adae
ctural part of an arg ents acknowledg
s z&?\g Zt:uopposizg views. Although no; ta}:Lstrillr(nn T dodgments and
S absence O .

. . the presence of . en a persuasive
opposing vw\:ﬁése vi]e)w s often makes the difference bet\::overs& P
responses to d 2 weak one. Because arguments arehcoir; uninformed, an-
argumri::s?rllikely will be writing to an audience who

uers

) 1]

. .o their validity and
ws by accepting ith

. ither concede to those vie ebut them wit

v}\i“teﬁ.;ﬁz: lf?..:us back to their own case, OF they may [

then sht

27). For
ee the chart on page
counterreasoning and counterexamples (¢ rsity should stop

. : r unive ..
le, if a writer is arguing ﬂ,‘e Sohl t'hat hsehe would need to anticl-
exarsll;ir;g pottled water in vendmghmach.mess:it}' might make. She could
sup nd the univer d then
:actions that students a o e sense and the
p:.\te Objecf:fc;‘e and admit that these objections 3_0 r;?kagainst these ob-
e;:T;egcolI: to her own views, Of she could argue “i"e xa)rrnples How much
shift bac . n reasons and ¢ . d
S uttal, using her oW .o views also depends
Jection ‘ielfbdevotes in an argument to opposing ViEW
space a Wri

directly on the audience.

Arguments Tailored to Audiences

. f edginess and
. ment—its degree ol .
struction of an argume . : is or her pur
The whole tic-)-?s a function of the writers relatlonsflll'lp tt“:) rhmal Ty
developrcfllft ) ¢. and choice of the type of argument (fler, ents as ranging on
pose, au wn:i:it,o rial, and so forth). We can think of al_'gumm emresenting he
argumenmt,e:‘t conti;mum with positions on ttllf cozt‘ll’:l\zl; On one end of the
an argu ! :onship to the audience. N
5 ] e and relationship d would imag
writer’s specific purpos n exploratory purpose an ffect
) ¢ arpuer would have an eXplOrar=r, dience. In eile
contmuur;é::tive %r collaborative relationship with the au
ine a o0

t
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continuum, the arguer is basically writing propaganda with a hard-sell pur-
pose that blasts the audience, denying any space or value to audience mem-
bers. This writer says, “You have to see this issue my way, the only way.” The
more the writer engages in dialogue with the audience and seeks to see the
issue from this alternative perspective, the more the argument will convey a
problem-solving, inquiry approach. When writers are assured of their audi-
ence’s agreement, they may choose not to include alternative views,

The argument continuum shown on pages 28-29 demonstrates the
range of possible purposes and relationships with the audience. All argu-
ments fall somewhere on this continuum. When you are reading an argu-
ment, determine the purpose of the argument and the stance the writer is
taking toward the audience, Is the writer trying to solve a problem of inter-
est to the audience? Is the writer mostly in an inquiring mode, entertain-
ing differing perspectives on the issue question, or is the writer shoving a
view at the audience? How firmly and aggressively is the arguer asserting a
claim? How does the engagement with alternative or opposing views enrich
the argument?

Now that we have examined the structure of arguments in some de-
tail, you may be wondering, Does everyone who writes and publishes an
argument plan the argument as systematically as this explanation suggests?
The answer is no. However, writers who construct successful arguments
for their audiences have most likely thought carefully about their issues in
ways that reflect the deep structure of their arguments. You will have the
greatest success with your own arguments if you think of planning them in
terms of claims, reasons, assumptions, evidence, and acknowledgment of

alternative views. (The last section of this chapter offers suggestions to help
you with this planning.)

RESPONSES TO ALTERNATIVE OR OPPOSING VIEWS

Claim: The university should stop selling bottled water in vending machines.

Example of Concession Example of Rebuttal

Itis true that busy students are often

racing around campus to classes and ac- amidst their busy schedules, the
tivities, [ know that sometimes fountains

university could try harder to
are difficult to find, might not work, maintain drinking fountains in
or might be dirty. I also recognize that clean, working order, and stu-
being thirsty can impair a student’s abil- dents could carry water in
1ty to concentrate, One day when bad reusable aluminum contain-
traffic made me late to campus and I had ers, reducing their need to buy
to run to class, all I could think about bottled water.
during my class was Gatorade, Pepsi,
and water. Nevertheless, it is easy to

Although students get thirsty

which are inexpensive.
e

carry aluminum reusable water bottles,
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Finn/Harnessing Our Po
wer as G
Truth Seeking s Consumers 29
‘ | . ! . |. s T Persuasion
Exploration Argument 8s Dialogic Classical One-sided ! |
Explorato inquiry. asking argument, argument Aggressive !
esgayr " audience to problem-solving, aimed at neutral :;r%irgea':t one-sided OrUt"F.lht
axamining t.hink out nego'tiating, or p_cvssiblv skeptical friendly @ S i
many sides of issue with geeking common audience audience
an issue as writer writer g:wo:;:)’o‘:“: (often for fund-
shares process of g -
: audience raising or calls
to action}

reaching
understanding

The Argument Continuum: From Ex
and Persuasion

ploration to problem-Solving

ﬂ

ctural Parts
n's and consumer's parspective on
hop-made goods. The writer is addressing the issue
whether our goods are made in sweatshops, and
how can we reduce companies’ use of sweatshops? Sweatshops are highly
exploitive factories with extremely long working hours and days, unsafe condi-
tions, low andfor unreliable wages, and management control of workers. As
you study this argument, you will see that the writer, Ed Finn, proposes that
we change our puying habits for three main reasons.
Working individually or in aroups, read the
well-crafted argurment and analyze it by identifying these

argument:

Discussing and Writing

zing an Argument’'s Stru

Analy
t presents a@ citize

The following argumen
the problem of sweats
questions. Should we caré

following exarnple of a
parts of the

1. the claim

2. the reasons

3. the assumptions behind the reasons

4. several pieces of evidence used t0 support gach reason
5. the alternativelopposing views; and the writer's response 10 these views

This argument first appeared in June 2003 in the Canadian Centre for
thly journal focusing on

Policy Alternatives Monitor, a progressive mon

social and economic justice. According to its Web site, this organization’s
motto is “Think again,” and it ceeks to inform people of alternatives “to the
message that we have no choice about the policies that affect our lives.” Ed

Finn is the senior editor of this publication.

Harnessin
g Our Power as
Consumers: Cost of Boycotting

Sweatsho
Benefits P Goods Offset by the

Ed Finn

Being follicly chall
. enged, I can't
without a ca ‘ n't venture out in th
nearly two wgékssotfi st G L O L Shopsirll] chmday e
but because [ wan'tedm because headgear was hard to fing 'sng ook
well-treated—and a cap made by workers who were fai : .ttawa,
Had I beearI that kind of headgear is hard to fin(;e airly paid and
. n content to bu )
Haiti, Malaysi y a cap made in a § - .
easy. The sty(:::; t‘): some other Third World nation ‘Y: 3:3:1(1’3 ;n china
LTy W::lfel;uilL Oé the?. But I wanted a ’cap made P?:feezi)eln
4 ana i1 .
with A(;tecent labour standards. SRR Countrz
er visiting a score of clothi
was made in E ing shops, I finally loca
e e 1 o ey S o
Brit beanie wa n Asian sweatsho re
s far more comf p would have cost. But th
washing machi ) ortable and durable. It : ¢
still shows no slil;;t:l]g?lung as good as new. I bought it fmf?n;es out of the
1didn’t suffer for sti ‘}’eanng out. So, even from an econoy ’ars 2goand it
Most CanadiztICklng to my “buy non-sweatshop” Prinnc]‘lclsmndpomt'
apparel, Or they nls‘,' sad to say, don’t make any effort to ;?nslsa .
store, where the g : up after visiting their third or fourth °me§tlc
jackets sewn by unr?izrs ?;e Cl:mmEd with shirts, pants l;i:reaflmhmg
Imported cerpaid an abused workers in j'\sia | SRea a}nd
e cheapest it‘::;:flts d‘o cost less. They appeal to ano:; Latin Ar.nenca.
When reminded and ln_dlfferent to how and where i:’ ne looking for
that millions of children under the v:;i m?dle:ven
o the



30 CHAPTER 2 Analyzing and Writing Arguments

ing inhumanly

UN estimates they number at least 25 million—are be
find the lure of

exploited in Third World sweatshops, most Canadians
a “bargain” irresistible.

They should be more concerned—not just because they want 10
help mistreated workers Overseas, put because they want to help

themselves. The exploitation of cheap foreign labour is part of a vast
o force wages down in Canada

global strategy designed ultimately ¢

and other Westermn nations. This strategy is already well advanced.

Freed from national restrictions by free trade, deregulation, and instant
lobal communications systems, the transnational corporations can

now relocate production to countries and regions where wages, taxes,

and environmental laws are the lowest.

This corporate mobility has eroded the powet of Canadian workers

and their unions to protect their jobs, penefits, and working conditions.
As consumers, however, we at€ far from powerless. We can refuse t0

buy the products of child labour, prison labout, and sweatshop labour

he short term, this will unavoidably increase

our living expenses, but in the long term it could save our jobs and

prevent out wages from plummeting further.
The corporations are counting on us to keep ouf needs as consumers
entirely separate from Ouf needs as workers. And, unfortunately, up
to now, most of us have done just that—in the process unthinkingly
worsening our own financial security. The morle sweatshop goods
we buy, the more we reward the corporations for their downsizing
nere and their cheap labour strategy abroad. And—contrary to some
right-wing pundits—we aren't doing any favours to oppressed foreign
workers, either. Weare in effect perpetuating their serfdom.

Some politicians, business leaders and academics argue that, if we
boycotted goods made by underpaid foreign workers, weé would be

depriving them of their livelihood, as meagre as it may be.

But this claim is as spurious today as it was in Victorian times, when
it was advanced to rationalize the useé of child labour. (“Take away these
kids’ jobs and they'll starve 10 death of turn to lives of crime.”)

The same flawed reasoning was trotted out by conservatives to Oppose
the economic boycott of the apartheid regime in south Africa. Had their
arguments been heeded, that country would still be ruled by a brutal and

elson Mandela would still be in prison.

racist government, and N
The leaders of opposition movements in developing nations ruled

by dictators know that boycotts of sweatshop goods would temporarily
add to their people’s WOes. But they also know that, in the long un,
such boycotts offer the best hope of toppling the dictators and thereby
vastly improving their people’s lives.

One such leader is Nobel Peace Prize winner Aung San Suu Kyi, who
heads the National League for Democracy in Burma. Like Mandela, she
too was jailed by that country’s ruthless military rulers and still endures
their harassment. She favours the same kind of economic sanctions that
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finally got rid of
apartheid in § -
caus A outh Afri :
EAIIIIIO[;?‘(;?: dsfh]p for Burma’s sweatsho;a;vz‘;igrlf they temporarily
e TS ti) ;C;Irl:l Il:vlusir.le.ss enterprises in my sé.:)unt "
invest here only se all privileged elite. Companies th:;ltry : s!1e said
people by eﬂcouragi;‘;vet lt10 Pl:?long the agony of my co“:f“tlnug to
A e e kst R
said the s A vere in its atrocities.”
and other devel the same thing about con : o
e eloped patlons, who also prop up B Sumffrs in Canada
b tiyme fymade-m-Burma merchandise p Burma’s dictatorship
or us to look at th 3
stopped buyin the labels of the
1) we woulzlbg IS]‘:]E;S; ct)p Fl'roducts, we would accgaosl:sl‘:’:hbuy.hl f we
: o slow dow ree things:
jobs from Canada; 2) n and eventually sto .
. N . the ex
Third World to th R el e 1 port of
row off the yok A ppressed people in th
and 3) we w . yoke of military and €
e ould be effectively challengin 24 CO‘POl‘é}te tyranny;
A ge strategy. ging the corporations’ global
ranted, such a change i
additional cos ge in our shopping habit i
be offset by thtes tgitllls as consumers. But these coss::():i,d ;gmlve some
i If b s we woqld derive as workers—andtih Eve.ntuany
y brutally mistreated workers in the Third ";’;’alﬂs that
ird World.
|
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L e introduction to thi

writing—a verbal : o this chapter, t .

the text is put tog(e)tr}fe;qfsal text—rhetorically means t;) e;Zrarllﬁ: c? P T’C; of

board, a course 5 create a SPECiﬁc effect. Al 0s€ly now

’ yllabus, a . Although any text—a bi
book—can be anal » a personal ad, a sermon Y a bill-
yzed rhetorically, thi . , a travel brochure, a ph

you to anal y, this section of th ¢, a phone

yze the arguments on global issues you will ;E:Sﬁg i\:l'l:LPrgpare
is book.

Before we |

ook at how to r
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I Langua
ge Plays an import .

presents visi portant part in constructi ;
Taking a rls;g:g:ic(;g what is real and shapes ho::rjg\::asl;teyotll;ang“age
knowled approach to readin " e world.

ge-makin . g and writing e .

As rhetorician Ja n-:gé c;ns%ructlve potential of langua ge a?ghasnes the
s Berlin explains, “truth is dYnam?c and ;_l‘%umem.
ialectical”

and “truth is al

. ways truth for

Ina . someon . . A
context that is shaped by languageeistandmg in relation to others”

*lames Berl; T T
erlin, “Cont ry
emporary Composition: The Major Pedagogical Theori
eories,” College

nelish
44, no. 8 (December 1982); 774.
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ment you read is actually avoiceina larger, ongoing pub-

n. No argument represents a complete answer of total

ledge grows through these many contributions.

view, and know
es show that rhetoric is not decorative, static, 0f extrane-
ke sense of the world. As contribu-

going effort to ma
arguments are moments of meaning-making

2. Everyargu
lic conversatio

These two principl
ous but part of our on

tions to larger conversations,
in that effort. TO take a rhetorical approach to arguments is t0 think about

each argument as a part of an ongoing, situated conversation.
'The rhetorical tools you will learn in this section will help you under-
stand how arguments grow out of and contribute t0 these specific global
conversations. These tools will help you evaluate the usefulness and value
of these arguments for you and others. When rhetoricians talk about argu-
ment, they think, as rhetorician John T. Gage explains, in terms of “the se-
quence of moves which the writer has controlled for the purpose of leading
the reader to assent.”™ Rhetorical reading, then, becomes a useful process
for you as a citizen, student, and later a professional, of determining when
an argument is well constructed and when it deserves your “agsent” because
ddition, when reading and analyzing

it has legitimately persuaded you. Ina
an argument, you will be able to determine when the writer is trying to

solve a problem and when he or she is mostly selling his or her views, or
even more, foisting them on you as if they were the only views possible.

in the next sections, you will learn how to apply your understanding
of the structural parts of argum

ents and of some additional rhetorical prin-
ciples to the analysis of arguments. For every argument you read, consider
these key questions:

gument constructed to have certain effects on readers?

asive? What values, beliefs,
hold to find it persuasive?

. How is this ar
« For whom would this argument be persu
and assumptions would an audience have to

+» Why is (oris not) this argument persuasive for you?
Becoming adept at answering these questions for the arguments you read will
spur your growth as a reader and writer. The following sections explain the
foundational rhetorical concepts to help you examine the arguments you read.
‘The examples of these concepts draw on the variety of stakeholders, views,

and arguments on the problem of illegal immigration in the United States.

Identifying the Writer and the Writer’s Angle of Vision

nsider who is arguing. Begin

ad an argument, you need to co
ut the writer’s identity an

When you re
ter of the argument. Figure O

with the wri

e
*john T. Gage, “Ereshman English: In Whose Service?” College English 44, no. 5

{September 1982): 472.

—
_ *The Global Positio
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background. 1
. In every argument, the wri
which is the lens » the writer expresses an an o
of values through which he or she is interPre;gil:gotlf]:l' —
issue.

CONSIDERI 0
" NG THE WRITER’S IDENTITY AND ANGLE OF VISION
etorical Conce
& pt and .
Working Definition f.’.‘.“.L‘I,;"lZP sing the Illegal
: ion Issue
Writer: Who is the wri
: writer or creat i
of the text? What is hi - Policymaker, immigrati
ground, Professicnl\s?lzi/l\ii‘i:tIII:Lr back- litzer Prize-winr:?l‘:g?)tlll(:;z:?wyer' P'u-
or authority does he or she ha(:r‘:ledge pricst, film celebrity, advoca.l:syt’o]: é:l;t
! zation in favor of immi i g
Angle of vision: Al o=
2 ongle of vision, ka;g[t::n;tgn ts have A Border Patrol agent “sees” ill
refersio the selective coci vision immigration differentl illegal
e e seeing gf the an economic anal ently from the way
determines h;xsrtli angle of vision construction ES;YH O the owner ofa
e i [
framed and what is ;:;%‘LT;:;&S d A nativist orgag?z':s}t’izelf S\\:; ti
what is omitted. The writer's st an to restrict all immigration nng
on the subject is influenced ;S e illegal immigration, fo , Especially
or her values, beliefs, bazligro{l::is problems such as cr'imiurie'seso :’fgcm
££a;;:51i1(l)):1 h;stury. education, gender, Fr:g'llllc :::)t{,ts and connects these to
cal leani nég:: class), ethnicity, politi- Angenvli(:g;umentnl organizati
For every argument, we can ask e B T e theal"::ln f
What is the writer's angle of visi . population growth and oo
lens. filter. or PerSpecti% E?(;_l vision, resources, For example use of natural
much does the angle of vicion ¢ mental angle of visi S et
or dominate the aEgu?n ewst;;on control the damage to the dzg nt“glht P
nt? : : ert plants and
animals (including fires and
caused by the man and garbage)
. y people illegal
crossing the deserts on tﬁe borgirl,y

Often, as in thi .
: J is book, introd
vides informati ) : uctory material for eac
F ine the wriit‘:l-?:;:)g(;Ut ;he writer of the argument and ]L;;gsu;ls)en:i ]:;ro-
. e of vision. Th Srart u deter-
ceived in eve . ; e writer's angle of visi
to the reasorz (z:ll:c,llc: Fge writer has made in the agrgumer::'l?;: [tlhbe g
positive or negative; tvl: ee;:;;;tthe Wz;ly this evidence is pr;esented ;c:z:)nl:
tive views; and the fai s emphasized; the considerati
will not Jet yOutfl':,e fairness or extremism of the ]anguag: ‘S‘:;r‘:l" of alterna-
will make a COnscil;,g:: f?; a minute what the writer think.s of tﬁ: ;guments
Sequence and frame thi- e‘:'i:jto shagae your views at every point Otims:res E\Tﬁ
gressive prese ence but also maintain a less insist i
nce, If the angle of visi n a less insistent and
your own val gle of vision of a writer d . ag-
ues and view G er does not coincide with
Argument s, you may find it more di ! wit
and find yourself talking back to the wriett:irlfﬁ(:UIt OLECHEI

] n. ivi
angle of vision, ing Profile activity at the end of Chapter 1 asks you to explo
re your
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Identifying the Rhetorical Context

Another key part of thinking rhetorically is realizing that texts grow out of
and operate in social contexts; therefore, we need to approach arguments
as voices in controversial conversations. ATguers are moved to write by
motivating occasions; they may be responding to 2 specific public event,
private circumstance, OF experience. Identifying the motivating occa-
sion—the event, occasion, problem, or condition that prompts the arguer
to speak out—can help you understand the argument. Related to the mo-
tivating occasion is the timeliness of the argument, what rhetoricians call
the kairos of “why now” of the argument. You should also try to deter-
mine the specific purpose of the argument. 1 the writer trying t0 change
ew of the issue, move them to action, of search for and work

people’s Vi
out an answer to @ problem? Another part of the rhetorical context is the

audience the writer has in mind, the people to whom he or she is direct-
ing the argument, sometimes called the target audience. Often, arguments
have a primary and secondary audience, as in the genre of the open letter,
which is written to 2 specific person although it will be read by a larger
reading public. The audience—whether neutral, friendly, of antagonis-
tic, uninformed ot knowledgeable-—inﬂuences the argument. Finally, the
genre OI type kind, or category of argument aiso is related to the audience
and purpose. Is this argument an editorial in a big city newspaper, 2 policy
statement, a blog, an advocacy advertisement, 2 scholarly argument ina
journalina discipline, or isita visual argument?

ING RHETORICAL CONTEXT

Rhetorical Concept and Example Using the Illegal
Working Definition Immigration Issue

is the text directed toward a large,
general audience of newspapet readers
or toward scholars with years of back-
ground in the field? For example, does
the audience already share the writers
belief that a strong physical barrier at the
porder will not solve the illegal immigra-
tion problem?

Audience. Who are the intended
readers? What does the writer
know about these readers back-

round knowledge, their interest
2. the subject, and their values,
beliefs, and assumptions? Beyon
the target audience, who might
read this text?

Writer’s motivating occasion and {s Congress voting on an immigration
purpose. ‘What is the occasion of reform bill? Does the writer want to
event (also called exigency). the ex- influence voters? What has the news ve-
ternal or internal cause, that com- ported on how many iflegal immigrants
pelled the author to write? What have died recently crossing the border
is the change the writer wants o through the desert?

bring about in the readers?

A Brief intraduction 10 Rhetorical Analysis

Ifailros. Ka::ros. a term from clas-
sica ”rhetorlc. refers to the “right-
ness” of the argument for the
glom_ent and the situation—its
vlvn;]ellr.less and appropriateness.
w at is the kairotic moment for
argument? Why is thi
ment being writtenynmt:1 ;'(s)g :ﬁ':l- R e L
ment bein is enter the U.S. and of the Boeg ¢ Patro
- - . r
whose job it is to intercept the::; Pateol

Devil’s Highwa i
y after the incid
the Wellton 26, when fourter.:n?'l::ra(ili-

the border in the desert. He wanted to

Luis Alberto Urrea wrote his book The

ers” died hideous deaths trying to cross

grive readers a deeper understanding of

35

Genre. Genre refers to
egory/kind/form of thet:]e‘:c‘t:?;';r
exap}ple, news report, editorial
political cartoon, formal speec};
and s0 forth). Genres have con-
ventions (rules) that bring read-
ers expectations and that are
intended to have social effects
Genre determines length, formal-
ity, treatment of sources, style and
document design. What is the
genre of an argument?

Is this text an o i
X p-ed piece (short
provocative, urgent) in the loc;l ‘news-
ia}:er about deported immigrants? Or
¢ ;S :affl!?g ?l:oposal for a think tank
eal » thorough, su
statistics and sludief)? Is t?\ioézi?eby

personal or publi i
L c, entertaini
motivational? ' aining or

Examining the U -
Pathos se of Classical Appeals to Logos, Ethos, and

philesopher Aristotle outli
' outlined the i
torical effectiveness of arguments importance of these sppeals (0 the he-

» Appeals to lo
gos refer to the logi
opment of an argument. G BRI B REL L
» Appeals to ethos
refer to the ethical
across in the a ical character of the writ
ethos, he or Shefﬂllztegz.fl’prt the writer to convey an etl:irc:ll] alti';:iltl'ws
ed t be fair to opposing vie i ' e
3 geable, and use evidence in a reliable ?n an‘::;- be credible and knowl-
* Appeals to pathos r '
X : efer to how th i
imaginations i ¢ writer engages th i
taps into the :lf‘;ilee au'dlence by evoking sympitl?y andehe;?vottﬁons z.md
nce’s values. Writers can use case studies Etwrcllteg
, extende

examples, narrati

) ' ives, quotations, descripti

images t . , descriptions, fi i

ges to make issues real and meaningful to thf:;":;_“’e language, and
ience.

The role that th
mously. Fo esF ap peals play in particular
oy oo Lot g < doman b s
plex, or even d athos, making the argumen ominated by logos
¢ tve
ry or dull. Conversely, an argument le;)’ e‘;;‘::;tzual- Coz-
€ appeals
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to pathos and have little logical substance, trying only to work the audience’s o - e
emotions. An argument can rest on the authority and reputation of the onsideration of Style
writer, relying on app.eals to eth(?s. 1t can gain persgasweness through a \.NnE- Style is an elusive .
er's use of reliable evidence, Of it can lose persuasiveness thrqugh a writer's to describe in quality that is often noticed by read
unfair attack on opponents Of uUse of scanty or‘unvenﬁable evidence. lated to genre Wﬁfds' It is related to the writer’s eth ers but is difficult
The following chart summarizes the classical appeals and how they can » which often dictates features of th TS and closely re-
e style. The style of
an

argument can
s inteue?; ;rle?; cflo(;r.na.l or very casual and conversational; i
S e et lsmptlme-speciﬁc (suited to one field ; it can
e ics), using terminology from the fi I; Sl{Ch n
suited to a popular audience. The follfimi'i?lr ltl::an
s g chart

shows additional poi
. oint
piece of writing, points that help create and distinguish the style of a

be used to explore the effectiveness of an argument.

EXAMINING THE USE OF CLASSICAL APPEALS

Rhetorical Concept and Example Using the Tllegal

Working Definition Immigration Issue
Logos of the Argument (the logical A policy analystata research insti- Rhetori
appeal): What is the logical structure tute might argue that only a thor- a0 lca'] Concept and Work-
of the argument? What is the main ough overhauling of U.S. hiring and ing Definition Example Using the Illegal
claim? What reasons support this Jabor practices will address the ille- Sty Immigration Issue 8
claim and how are they tailored tothe  gal ;mmigration problem. She might f‘}' e: Style refers to the level of
audience? Is the evidence sufficient Cite studies and statistics. (;rn}aluy of the writing, the com- Does the editorial writer at
and accurate to make the claim and plexity, the tone of the text (humor- tack opponents using coll;:). :
reasons persuasive? Are opposing ?}? s, serious, mocking, ironic), and language or use many § anCJu}:aI
views recognized and answered per- ] ¢ u;e of language. It includes the words to convey the imgﬁ :s J
suasively with counterreasoning? s‘i:lfcttu::g Cgltl;.Plexity of sentence ;‘;It]?rj? Is the policy statergn:::tts
nd the sophisticati cked with ¢ ]
Appeal to Ethos (the ethical appeal): 1f the writer is arguing about of the vocabulary. Stl;fle it;i?:)l:e? ments in legal%l;gg:ateci;tme'
The writer's ethos is shown in how changes in policies at the border, related to genre because man Y for a reform of the I:n‘fv':a 4
he or she presents himself or herself has he or she lived or worked in Ari- genres dictate style: for examyle th ing visas, or complex es govern-
a5 knowledgeable about the subject, sona or Texas on the border? Has appealing readability of editol:iai ¢ terms about remittan e
treats alternative views responsibly; the writer researched problems with in general circulation newspa ers money immigrants seceg I()the
and veaches out o the audience by illegal immigrants and quoted and 0; the a}lthoritative declaratio‘:'ls : !heif communities ang f: ack o
rounding the argument in shared cited verifiable sources? Ok a policymaker in a white paper in their countries of ori Efml_’,lles
values and assumptions. Has the writer s fe“}!'“g out an ol’[;:mization'I;J vi i
given signs of having listened to other e ew
views? How well does the writer gain

the readers’ trust? How authoritative,
credible, and fair is the writer?

Style can mak
e an argument
enhance the effecti & readable or tough goi
ectiv gh goin
etcss of an argument, highlighting piifstrsrieaim -
n humorous,

Appeal to Pathos (emolional, imagi- 1n the book The Devil’s H ighway,
memorable, or
, or powerful wa i
readers ys, or it can call attentio i
! n to itself and dist
ract

native appeal): How does the writer Urrea devotes fifteen pages to
appeal to readers’ emotions, imagi- describing in detail what it is like
nations, beliefs, and values? Has the 10 die of hyperthermia. He uses
writer used audience-based reasons? the pronoun “you” throughout to
How prominent and effective is the put the reader in place of the illegal
writer's use of specific, vivid language; immigrant whose blood is boiling
narratives and illustrations: humor? and skin melting in the desert. The
How much has the writer humanized reader cannot remain detached.
the argument? This scientifically accuraté, graphic
description evokes intense compas-
sion for the immigrants risking their
lives in the desert.

Although y0u ma .

questio y not have time methodi
attemio?.ls;::::;l';zl?:cal features for ea:l}::?-lgcsi};;? a:j"\’er (;:ach of the
standing the argum ese features, the more you will ﬁ};'ld read, the more
Fol'ica] understandinents and how thcy work. Furthermo YOurself under-
i‘lﬂucnce this argu g of an argument will enable you t re, a sound rhe-
gument should have over your own 31:3655 tl:ow much
s—how much

assent” it meri
; erits. The followi c
Practice wh e following activity will gi
: at vou ltY will give vo .
you have learned about the maing feat?:r:si)r} :;P portunity to
guments and

I
hetorical analysis,
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RIS Sl

Discussing and Writing

Conducting & Rhetorical Analysis
dividually or 0 groups, return to the argumen

t written by Ed Finn,
pages 29-31. Using the questions
fysis In the charts on pages 43-37 take notes on how you
gle of vision, the rhetorncal context, argumenta-

Working in
“Harnessing Qur Power as Consumers" of
for rhetorical an2
think the writer's identity and an
tive sirategiés. and style are working in this text. Als0, determine how well the
appeals 10 Jogos, ethos, and pathos are working in this argument. How logical,
well structured, and well supported 1S the argumer\t? How ethical, responsible,

he writer? How does the writer appeal 10 readers’ gmotions

and reliable is 1
and values? Sum up your rhetorical analysis by writing 8 paragraph explaining

the appeal of this argument 1o its target audience. What specifically makes it
persuasive? Then comment prigfly on how persuasive this argument would be
for other gudiences.

WRITING A SUMMARY

You will find that writing summaries is a key part of writing both rhetori-
riting is one of the

cal analysis essays and arguments. In fact, summary W
most useful writing skills you can learn for academic and professional suc-
cess. Many other academic and professional genres, such as papers 0 be
presented at conferences and proposals for grants of projects, also draw on

summary writing skills.

Using Summaries in Rhetorical Analyses

Before you can critique an argument {0 determine how well it is written

and why it is persuasive for certain audiences, you need to have a sound
understanding of the argument. This kind of understanding can be fostered
through writing 2 summary of the argument. In writing a summary: you
listen carefully to the argument, withholding your own views and judg
ments, simply trying to grasp what the argument is saying. In 2 thetorical

analysis essay, You can use your summary to ground readers in the argu-

ment, to build a base from which to launch your rhetorical critique. You
usually include your summary, which can range from one of two sentences
to a full paragraph. early in your €ssay to give readers a basic understanding
of the argument s0 they will be able to follow and appreciate your analysis-

Using Summaries in Arguments

The process of summarizing and the summaries you produce also play @
major role in writing arguments. Listening carefully and sympathetically to
the arguments of others represents 3 critical step in entering argumentatwe

erllng a SJmmarv 39

conversations. Yo
the claim . Your understanding of multi
s and rea g of multiple perspecti ,
you will summariz:(:,?:‘:hat you develop in Yoll)u olzv ;tl::s should inform
position. You will also s;fnzou LU applying or enlisting ingsl:lments, Often,
to or refuting, In additio marize opposing views that yo pport of your
O n, ln?]orl'porating a fair and ::1ccu}l:a:.l are conceding
_ ment helps establish e summary of
your positive etho ?
5.

How to Write a Summary

As you are learni
arning to writ .
methodical proc € summaries, you sh
ess. ’ ould fol i
Later you may develop your ownl?fgir’ei? Ehb?]rate and
ive shortcuts.

The followin
¢ chart
argument. proposes steps and strategies to write a s
ummary of an

STRATEGIES FOR WRITING A SUMMARY

o Read the arti
rticle you are summarizing at least two ti
mes.

» Eitherin
your h€ad oron
article by determini paper, map out the sh
: inin ape or st
functions. g how each paragraph and sec tionrz(f:ttﬂre of tl}e
e article
= Howm
any paragraphs are introductory?

= Whati i
W:et hrs the thesis-claim—if it is stated?
. ic -
paragraphs develop the writer’s reasons?
§?

+ Is there an
alternative vi .
objecti iews section? )
jections woven throughout the artic(l?cg are opposing points and

» How
many paragraphs make up the conclusion?

« Go back thro
. ugh the articl
section, and tr: e, paragraph by para ‘
state in one se:tlo]::ate Itlhe Wl:lter’s ideas intf) l;rou;g Ic.;sh LB
ce the main point of each section 0;! words. Try to
paragraph,

« Take stock of the |
th ¢ ength of the s :
e drafting approach that worksu l]:::?:i}z' ;”gﬁr\*’lll Eie writing. Choose
needs.

* To produce
a summa f
by combini ry of 200-350 word
n . rds, d
you have strfnyo?r point statements from e acli?& your summary
g together these sentences exPerf;thmRhl; Once
: wlt wayS

to combi
ine and con
statements., dense them into clear, concise, coh
, conerent

Foraon
e- to two-sente
graph summary d TNCE Summary, you can co
U nd
ry down to the overall thesis-claim oFrtllfe A
e argument.

] N

main idea after achi
r achieving a
good understandi
ng of the article

(continued)
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Te. ‘m-
ot gverall thesis clai
f the writer's oV T e
n statement 0 attributive tag
— your o summary, be sure you have us;?nn ..) every few
« In revising yout Finn asserts .-« » According to ess'mé 'belong to the
(Finn argues -};;ji,cate that the ideas you are expr
sentences to 1
iter, not to you. . atures:
wnter' ing your summary, check it for these fe
« Inrevising

i :udgments out of
lity (you should keep your own views and judg
« neutrall
e d be true to the
a ‘cfumn:i l?;lanced coverage (your r.,ummz:'ryd es)houl
Eﬂ;z?tance of the ideas in the original arti ) e the .
d use language econo
iseness (you shoul ' e
. ilc:::: ec‘lear Janguage with no wasted wor )

ce
tence to senten
with smooth, jogical movement from sen

» coherence

ive the fla-
. uote only if you want 0 give e
2 O et lqu?'t?ft ;?o‘tlsc(:?n't do justice t0 the wr:;en; f; ::::::ac:ion
vor e < et(:on of page numbers using the do pus,
erwise) and ‘fltatructor specifies (Modern 1‘..angu}\a/[g,e"ual o
omeri Yogs;gliological Association, of Chicago Ma
American

. icle accept your
mary: Would the writer of the m’t:c}fmenﬁP

s 30:: :g:'::mte and fair abstract of his of her arg

summary as

« Crisis.”
ticle “The e-Waste
. is a summary of the ar . mary.

The fouo‘:l?i%ﬁﬁfgﬁzntify the features of an effective summary

The annota

Example of a Summary

twork
.ic * Basel Action Ne

“ e-Waste Crisis, orld
st R 1' e artiCIl:h:" {‘J(:lited States and Canada leafiltt;:n 'ﬁstice
|sentence, | clate® e ental destruction and social 10}

| identifics the | in the environim

d exporting of toxic
article and | caused by the dangerous _durrtlgigﬁ Ii\l]fl fourpbillioﬂ pounds
author;nd | electronic waste. Accor_dmg of waste, were producel

| states ;dca I aste, the largest single type deposited in tandfill
Imilin . I (.)f e-g’os 6ver §5% of it was burnt or deP in developing
l?lér}‘;:;‘svecs I| 1;\31 12‘;1) of what was recycled endec up

| H]

on the

kers
. e m ed' the wOor
jauthor. |t and communities where ltfltsh(::uwolild through PO
ST handling it, and even the reS:\; asserts that many com”
Ausiputive | luted air, water, and fOde;dI:ng the e-waste Crisis. First;
| tag focuses | £ e compou
actors ar
| on the | plex

i jc substances
. i de up of highly toxic
| author. | electronic gadgetry 15 M2 p

Writing a Summary

such as lead, mercury, and arsenic. This gadgetry, which

[ Transl-
rapidly goes out of date, is labor intensive to take apart to | tions help
recycle parts, and the market for this equipment is grow-

. : . summary.
ing, creating more e-waste, Second, lack of regulation also L
removes any incentive to recycle this waste and falsely la-
beled recycling hides the disposal methods. The biggest
problem, according to BAN, is that the United States is the

only developed country that did not ratify the 1989 Basel ’A_
Convention, controlling trade of e-waste and prohibiting

transitions

and attribu-

the exporting of hazardous waste from rich to develop- | tive tags kee
ing countries. The Basel Action Network and the Silicon | the focus

Valley Toxics Coalition have documented on film the g{,‘iﬁ,':ﬁ_““""
exporting of this waste to poorer countries in Southeast R

Asia and Africa where children and adults are exposed to
dangerous toxins as they cheaply and primitively disas-
semble and burn this waste. BAN calls for legislation and
a national system to confront this crisis. Finally, BAN
argues that states, cities, U.S. prisons where the waste is
often handled, poor countries around the world, and a
few responsible companies, responding to the EPA’s weak

voluntary solutions, should not have to bear the brunt of
the e-waste problem. (321 words)

| sentence

| wraps up the
I summary.

dditional |

!'Concluding

41

otganize the |

P

Example of a One-Sentence Summary

In its Web article “The e-Waste Crisis,” Basel Action Network claims
that the United States, which has refused to adopt global regulations,
leads the world in the discarding of toxic electronic waste in municipal
dumps and the exporting of this toxic waste to poorer countries, and

consequently contributes substantially to environmental destruction
and social injustice.

Discussing and Writing I

Summarizing an Argument

Working individually or in groups, return to Ed Finn's argument “Harnessing

Our Power as Consumers” on pages 29-31. Foillow the steps and strategies
for wniting & summary explained in this section.

1. White a 250-300 word summary.
2.

Then write a one-sentence summary that captures the main claim of the
article.

Reflective Writing. Wiite a short reflective paragraph discussing the chal-

lenges you faced writing these summaries. What was difficult? How did
You solve any problems?

——
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WRITING A RHETORICAL ANALYSIS

This section discusses the main thinking and writing moves of a rhetorical
s and formulate 2

analysis essay- Particularly, it explains how 1o find a focu
thesis statement for your essay. It concludes with an example of 2 student’s

rhetorical analysis, an essay by Lydia Wheeler analyzing the rhetorical effec-
tiveness of an argument by Ha-Joon Chang (in Chapter 3, pages 100-104).

The Purpose and Audience of 2 Rhetorical Analysis

A rhetorical analysis 18 basically an interpretive argument, written for an
audience who is assumed to be neutral or uninformed yet receptive, rather
than hostile and antagonistic. Because a rhetorical analysis essay is an
interpretation—Yyour interpretation of someone else’s argument—-it has 2
persuasive purpose. Your main strategy is to make your interpretation per-
suasive by providing textual evidence and good discussions of all your points.
Your goal is to make your audience s€¢ the argument you are analyzing your
way. However, your essay may be as heavily analytical asitis persuasive.
Purpose. Your motivation and specific purpose for writing 2 rhetorical
analysis may be described in one of several ways:

1. You may be writing as a student producing an academic essay critiqu-
e argument and

ing an argument to show your understanding of th

how it works rhetorically.

2. You may be writing as a citizen or student trying to make sense of an
argument as you develop your own views on the issuein preparation for
joining the public conversation on the issue with your own argument.

Audience. The usual audience for 2 rhetorical analysis i other people who are

seeking a deeper understanding of the argument and who want to know what

it contributes to the public conversation on this controversy. Your audience
might be other citizens and students who like yourself want to sort out the vari-

ous public arguments to choose the most reasonable, informed view. Or oc-

casionally, you may have a more specific audience in mind, such as a defined
olders (potential volunteers with refugees in the community

group of stakeh
potential vegetarians, commuters who drive cars to campus, and s0 forth).

The Structure of 2 Rhetorical Analysis

In envisioning a structure for your rhetorical analysis, think of your essay

as having these main paris:
. An introduction providing a brief context for the argument and

perhaps for your analysis (a statement explaining your interest in the
article and its timeliness and relevance for you and your audience)

Writing a Rhetorical Analysis 43

« A thesis statem

ent that indi

i : icates the fo .
ps maps out the points you will discuss‘:us of your analysis and per-

« A well-develo i
ped main secti
and evaluation ion devoted to your analysi .
ticle’s rhetoricaIOf the rhetorical strategies, perhaps COYSI?dOf.me article
context, purpose, and target audi nsidering the ar-
ence

o A brief conclusi

usion that wra

o o ps up your i .
n the significance of the article!: };rgu:-lz?-lltym and possibly comments

Analyzing the Argument

A rhetorical analysi
ysis essay should
deep thought . y should reflect your cl .
ge thoughtfully with an argument. Note h(snzattl‘:gles :hat il
se strategies

incorporate the summ iti

) a i

this chapter. ry writing strategies from the preceding section of
ion o

STAGE1:
E 1: STRATEGIES FOR ANALYZING AN ARGUMENT

1. Reach a th
orough understanding of the article you are anal
nalyzing.

Familiarize

yourself wi : !

several times. th the article and its argument by reading it
i

2. Follow the strategi
ategies for writi
out the shape ing a summary on
inside the frngr::r?targumem’ identify its main ptﬂgfsesasz_m' Map
to grasp the writer’s perspective ’\/\Iflr‘ttry S
. Write a sum-

mary of the argument
, perhaps b
words and a short One-sentenfe suc:;hm:; l!}(:nger summary of 150-250

o f gu * g

derstandi

ng of the main el

; . eme

tions and jot down notes: nts of an argument, ask yourself ques-

» Whatisth i
e question-at-issue?
What rea -at-issue? What is the writer’
sons and evidence does the writer pre:; Stgore argument?
nt?

+» Becauseall st
akeholders are dri

readers’ perspecti re driven to present their vi
passionaﬁe? (gefcct::s. the question is not, Is this w;?::zs' tchhange
writer arguing rat rsel, arguers are passionate!) Ask inst cliaSEd or
ranting and namelg:l?‘ ly W;(th evidence to support reasc::;i - thll .
alternative vi 16 S ewing evidence? Is sons or O Y
e views and fairly representing and rel’ilht‘ienwrtl}tler wpvare of
g them?

HOW res .
ponsibly does the wri
and use appeals to pathos? riter develop the logos of the argument

{continued)
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. : ¢ argument
(continued) response {0 the construction or ideas of the argy
4. Examine your

by freewriting answers to these questions:

g

?
ment makes its appeals to rel:u:ers. er e o -
interest shift to a .
. ere does your Int . ohe
\c;\;:lengage in frustration or disagreeme )
i e
What will you remember about this argum
thinking?

t? What leaves you

at you understa ; into its rhetorical construction.
Now that ¥y you can dig deeper in

explored your response,

. s
Choosing a Focus for Your Rhetorical Analysi
and Writing a Thesis Statement

ing of this article
] at this point is to reach a thorough understanding
Your goa

hare with your
tions that you can s ted
iscov e independent percep estions presente
anddto dli::;z::::;;)ly theprhetorical concegts ::nc:l t:l; ;;:etorical I?AnalysiS"
reaqers. . “A Brief Introauctic e ana-
: in the section . he argument you ar
in the charts in t ¢ thinking about the argufl tysis essay
-38), try to refine you for a rhetorical analyst
(pages 31-38), p A typical focus 1or ! (b)
: i ocus. A tYP g udience or
lyzing and zero In 0;11 }z:ow an argument works for its ta}:ge;ra: ot part of it
I (li:l Whgl a:rgument works for you or others who
why and how the

g

NPT
conversation on this issue?

RHETORICAL
FOCUSING YOUR

. STRATEGIES FOR Lo
TNAJSEI?S‘IS AND WRITING A THESIS STATEM

ience.
the kairos of the argument, and the target aud

i ¢ is. Most writ-
i tive the argumen :
rhetorically effecti i Mos et
. AMIYZE l]::l?:l issues in the public sphere has 2,_::;:&;5_ Hos:r e
oy Oqigg to readers as citizens, vote:s. or con
appea '
aggument working to persuade them .
Who are the stakeholders in this argument: R .
. h lues and assumptions would readers ha
« What valu

moved by this argument?

(continued)
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» Think about how this argument fits in the larger public conversa-
tion on the issue. How is the writer framing the issue or articu-

lating the problem? How does this argument intersect with other
arguments you have read on’the same issue?

2. Think about your relationship to the target audience and the argu-
ment’s effectiveness for you. If you are not part of the target audi-
ence (for instance, not a supporter of the advocacy group or not a

regular reader of the news commentary journal where the argument
appears), ask yourself questions like these:

What features of this argument make it a reliable, responsible view
on this issue?

Where do the reasons, evidence, or argumentative strategies (for

example, handling of alternative views) seem effective and persua-
sive to you?

What points need more development or verification?

. Choose several important features of the article that you want to

discuss in depth in your essay. Identify points that grow out of your
rhetorical thinking about the argument. These points should go be-
yond the obvious and should bring something fresh and insightful to
your readers that will help them see this argument with new under-

standing. You may want to list your ideas and then look for ways to
group them together around main points,

Write a thesis statement for your analysis. Given that you cannot
discuss every rhetorical feature of the argument, select main points
from your notes and freewriting to be the focus for your analysis.

Which points do you think shed important light on the rhetorical
effectiveness of the argument you are analyzing?

For your audience, which features of this article’s argument merit
interpretation and discussion?

In your thesis statement, you may choose to map out two or more

points that you will explore in your essay. You may need two sen-
tences to present these points.

Here are some examples of thesis statements for a rhetorical analysis essay.
Three Sample Thesis Statements

]

1. Ed Finn’s editorial “Harnessing Our Power as Consumers” works
Eeautifully to persuade an audience sympathetic to social justice issues

Y I‘;Sing Finn's personal experience to build a positive ethos and by
Mmakin,

naxing points about historical labor struggles, boycotts, and the causal
ink between cheap products and overseas labor.
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2. Ed Finn’s editorial “Harnessing Our Power as Consumers” will not
reach dissenting readers because he fails to acknowledge opposing views
of sweatshops, relies heavily on his oWn experiences as a consumer, and

does not address readers’ real financial need for cheap products.

3, Although PETA's (People for the Ethical Treatment of Animals) You-

Tube video Meet Your Meat makes powerful verbal and visual appeals
he film fails to persuade meat eaters to change their ways

to pathos, t
because it distorts its evidence and disregards all other perspectives.

Drafting a Rhetorical Analysis

rking thesis statement, you are ready to
write a complete draft of your rhetorical analysis essay following the suggested
structure on pages 47-43. The main writing moves that will make your thetor-
jcal analysis essay persuasive as well as engaging are (1) setting up your points
clearly and delivering on your readers’ expectations by following through with
fively explanations of them; and (2) using specific textual evidence, both ex-
amples and quotations, 10 give validity and credibility to your points.

Once you have drafted a strong WO

An Example of a Rhetorical Analysis Essay

The following rhetorical analysis essay by student writer Lydia Wheeler ex-

amines an argument that is an excerpt from a book by Ha-Joon Chang,

Bad Samaritans: The Miyth of Free Trade and the Secret History of Capital-
“My Six-Year-Old Son

ism (2008). The chapter excerpt that Lydia analyzes,

Should Get a job: Is Free Trade Always the Answer? appears in Chapter 3
of this book, pages 100-104. Lydia’s rhetorical analysis represents one of
the most frequently assigned types of academic writing assignment. Notice
how the title sets up her focus. Other features of Lydia’s analysis are identi-

fied by annotations.

3 STUDENT VOICE: Ha-joon Chang's Vital
% Discussion of Free Trade and Developing
Nations: A Rhetorical Analysis by Lydia

Wheeler

Since the highly controversial North American Free Trade
Agreement (NAFTA) went into effect in January 1994, the
gned into law eleven other free trade [yier

United States has si
agreements (FTAS) and the massive South Korea-United | addresses

the kalros

States FTA (KORUS), which may go into effect in early |™M€ L ol
timehin

1fth. In addition, the United States | . qssue.

2012, could be the twe
than fifteen free | —

is currently in talks to create or join more




